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Section 1 — What Music Marketing Really Means (In Simple
Terms)

What Music Marketing Is (And What It Is Not)
Music marketing is the process of 

 before they ever press play.

making people aware of you, interested in you, and

emotionally connected to you

It is not:

Posting “Out now on all platforms”

Spamming links in WhatsApp groups

Begging people to stream your song

It :is

Building curiosity

Building familiarity

Building trust

Building a story around your music

By the time someone hears your song for the �rst time, good marketing has already

prepared their mind to receive it positively.

That is why two artists can release equally good songs, but one gets 50 streams and the

other gets 50,000 streams. The difference is not the music. The difference is the marketing

done before the release.

Why Good Music Alone Is Not Enough in South Africa
This is a hard truth many artists don’t like to hear.

South Africa has:

https://audiovarsity.co.za/


Guide to Music Marketing in South Africa

3

www.audiovarsity.co.za

Thousands of producers

Thousands of vocalists

Thousands of songs uploaded every single day

Your music is not competing because it is bad. It is competing because 

.

there is too much

music and too little attention

Platforms like , , , , and  do not push music

just because it is good. They push music that people are already engaging with.

Spotify Apple Music YouTube TikTok Instagram

Marketing creates that engagement.

Good music without marketing is like opening a shop in the middle of the desert. No matter

how good the products are, nobody knows the shop exists.

The Di�erence Between Promotion, Branding, and Marketing
These three words are often used as if they mean the same thing. They do not.

 is who you are.

Your image, personality, message, style, and identity.

Branding

 is talking about a song.

“New single out now.”

Promotion

 is the full plan that connects your brand to the right people over time so

that promotion actually works.

Marketing

Without branding, promotion feels random.

Without marketing, promotion feels ignored.

Marketing is the strategy that makes everything else effective.

Understanding Your Role as an Independent Artist or Producer
Today, you are not just an artist.

You are:
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The brand manager

The content creator

The promoter

The strategist

Until you have a team, .you are the marketing department

This mindset shift is powerful. When you stop thinking “I just make music” and start

thinking “I run a music brand,” everything changes in how you approach social media,

releases, and fan interaction.

This is how independent artists grow without labels.

How South Africans Actually Discover New Music
Very few people in South Africa go to  or  to search for unknown artists.Spotify Apple Music

They discover music through:

TikTok videos

Instagram Reels

WhatsApp statuses

YouTube recommendations

DJs playing songs in taxis, clubs, and campuses

Friends sharing links

This means your marketing must happen , not only where the

music is hosted.

where discovery happens

Streaming platforms are where people listen.

Social platforms are where people discover.

Smart artists market on discovery platforms �rst.
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From “Posting Music” to “Creating Interest”
Most artists post when they have something to release.

Successful artists post .even when nothing is being released

Why?

Because marketing is about staying in people’s minds.

You share:

Studio sessions

Practice clips

Lifestyle moments

Opinions

Personality

So that when you �nally release a song, people already feel like they know you.

They don’t listen because of the song.

They listen because of the connection.

The Mindset Shift: Music Is a Product, You Are a Brand
This is where many artists struggle emotionally.

Your song is a product.

You are the brand that sells the product.

Big companies do not release products without months of marketing. Why should you

release music without marketing?
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Once you accept this, you stop feeling shy about promoting yourself. You start

understanding that marketing is not bragging — it is informing the right people that

something valuable exists.

Who are you as an artist?

Not your name.

Not your genre.

But your .identity

Because people don’t connect to songs �rst.

They connect to , , and .people stories images

Marketing without a clear brand is like advertising a product with no label. People see it, but

they don’t remember it.

Let’s build this properly.

What an “Artist Brand” Really Is
Your artist brand is the  people get when they see you online.feeling

It is:

Your look

Your tone

Your personality

Your message

Your style of communication

Before you market a single song, you must answer one uncomfortable question:

Section 2 — Building Your Artist Brand Before You Market
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Before someone even hears your music, they have already formed an opinion about you

from your pictures, videos, captions, and presence.
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That opinion is your brand.

A strong brand makes people curious about your music.

A weak brand makes people scroll past.

Choosing Your Image, Message, and Identity
You cannot look, sound, and behave like every other artist and expect to stand out.

Ask yourself:

Are you street, corporate, spiritual, cultural, trendy, or experimental?

Do you represent township life, campus life, faith, fashion, youth culture, or tradition?

What do you want people to associate with you?

Your clothing, photos, video style, and captions must all communicate the same message.

Confusion kills branding.

Clarity builds recognition.

Defining Your Target Audience (Genre, Age, Location, Culture)
Not everyone is your audience.

And that is a good thing.

When you try to speak to everyone, nobody listens. When you speak clearly to a speci�c

group, they feel seen.

De�ne:
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Age group

Interests

Language

Lifestyle

Where they spend time online

For example, an Amapiano producer targeting campus students will brand and

communicate very differently from a gospel vocalist targeting church communities.

Your brand must match the people you want to attract.

The Importance of Consistency Across Platforms
Imagine visiting an artist’s:

Instagram — street fashion

TikTok — comedy skits

YouTube — serious motivational talks

This creates confusion.

Consistency builds familiarity. Familiarity builds trust.

Your pro�le picture, colours, style of photos, tone of captions, and type of content must feel

like it comes from the same person everywhere.

When someone moves from  to  to , they must feel like they are

still in the same world.

Instagram TikTok YouTube

Case Examples of Strong South African Artist Brands
Look at how clearly these artists communicate who they are:
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 — calm, mysterious, studio-focused, musical excellenceKabza De Small

 — energetic, youth culture, fashion, dance, global vibeUncle Wa�es

 — spiritual authority, worship, leadership, church cultureBenjamin Dube

 — con�dence, global ambition, modern hip-hop lifestyleNasty C

Before you hear their songs, you already know who they are.

That is branding working before music plays.

Visual Identity: Colours, Photos, and Presentation
Branding is also visual.

This includes:

The way your photos are edited

The colours you wear often

The fonts on your cover art

The mood of your videos

These small details create a recognisable identity over time. People should be able to see a

post without your name and still guess it is yours.

This is how powerful visual branding becomes.

Your Story Is Part of Your Brand
People connect deeply to stories.

Where are you from?

What inspired you to make music?

What challenges have you faced?

These stories make you human. And humans attract fans more than perfect pictures.

Your background, culture, and journey are not weaknesses. They are branding tools.
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Section 3 — Social Media Marketing for Musicians

This is where most artists say, “I’m on social media, but nothing is happening.”

Being on social media is not the same as .using social media for music marketing

Social platforms are not just places to post �yers. They are places to:

Build familiarity

Show personality

Create connection

Make people curious about your music

Remember: people discover music on social media  they stream it.before
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Choosing the Right Platforms for Musicians
You do not need to be everywhere. You need to be effective where discovery happens.

Focus on:

 — branding, photos, Reels, identityInstagram

 — discovery, trends, viral snippetsTikTok

 (Shorts + videos) — performance, visuals, searchabilityYouTube

 — community and older audiencesFacebook

Each platform plays a different role. Don’t post the same thing everywhere without

understanding why.

Content Types That Work for Musicians
Artists often ask, “What must I post if I’m not releasing music?”

Post things that make people feel like they are part of your journey:

Studio sessions

Practice rehearsals

Song creation process

Lifestyle moments

Short performances

Opinions about music

Funny or relatable moments

This content builds connection. When the music �nally drops, people feel invested.
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Posting Strategy and Consistency
Posting once a week is not enough for growth.

The algorithm rewards:

Frequency

Consistency

Engagement

A simple strategy:

3–5 posts per week

Daily Stories or status updates

2–3 short videos (Reels/TikToks/Shorts) weekly

You are not posting because you have news. You are posting so people don’t forget you

exist.

Turning Followers into Real Fans
Followers mean nothing if they don’t care.

Fans are built when you:

Reply to comments

Ask questions

Share personal thoughts

Show appreciation

Let people into your process

When people feel seen, they support you. They stream, share, and talk about your music

without being forced.
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Short Videos Are the Most Powerful Tool for Musicians
Right now, short vertical videos are the biggest discovery tool.

Use:

 ReelsInstagram

TikTok

 ShortsYouTube

Post:

15–30 second performance clips

Snippets of unreleased songs

Beat-making moments

Vocal recording moments

These clips travel far beyond your followers and introduce you to strangers.

Captions, Hashtags, and Engagement
Do not just post videos. Guide the conversation.

Good captions:

Ask questions

Tell short stories

Invite opinions

Hashtags help new people �nd you, especially on  and .Instagram TikTok

Engagement tells the platform that your content matters.
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Posting only when a song is out

Deleting posts that don’t get many likes

Copying trends without personality

Inconsistent posting

Poor quality visuals and sound

Social media rewards patience and consistency, not perfection.

Section 4 — Releasing Music the Right Way (Release Strategy)

Common mistakes:

Mistakes Most South African Artists Make on Social Media
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This is where many artists lose all the momentum they worked hard to build.

They market for weeks… then on release day they simply post:

“Out now on all platforms.”

And that is the end.

A proper release is not a day.

It is a  that starts weeks before the song drops and continues weeks after.process

Let’s map this out like professionals.

https://audiovarsity.co.za/
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Why Dumping Songs Online Does Not Work
Uploading a song to , , or  without preparation is like

hosting an event and not inviting anyone.

Spotify Apple Music YouTube Music

Streaming platforms do not promote new songs automatically. They respond to 

around the song.

activity

If nobody is talking about it before release, the platforms assume it is not important.

Marketing must start before the upload.

Planning a Proper Release Timeline (4–6 Weeks Before Release)
A professional release has phases:

4–6 weeks before

Announce that new music is coming

Start posting studio snippets

Tease the sound without revealing everything

2–3 weeks before

Reveal cover art

Announce the title

Share short performance clips

1 week before

Push pre-saves

Increase posting frequency

Build excitement and reminders
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Multiple posts

Videos, reactions, live sessions

This builds anticipation instead of surprise.

Teasers, Snippets, and Anticipation Marketing
People love to feel early and exclusive.

Post:

10–20 second clips of the song

Behind-the-scenes footage

Lyrics without the full track

Rehearsal videos

When people hear the full song later, it feels familiar. Familiar songs are more likely to be

streamed repeatedly.

Pre-Saves and Why They Matter
Pre-saves tell platforms like  that people are waiting for your song.Spotify

This increases your chances of:

Algorithm support

Playlist consideration

Better visibility on release day

A pre-save campaign is one of the simplest but most powerful tools artists ignore.

Release week
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Same colours. Same mood. Same message.

When people see your posts repeatedly, they must instantly recognise that this is the same

upcoming song.

This visual repetition strengthens memory.

Release Day Is Not the Finish Line
On release day, many artists relax. Professionals increase effort.

On the day:

Post performance videos

Share reactions

Go live

Ask fans to send screenshots of streams

Repost fan content

You are creating noise so that the song looks active and important online.

Post-Release Marketing (The Most Ignored Phase)
After release, continue for 2–4 weeks:

More video clips using the song

Lyric videos

Acoustic versions

Dance challenges

Behind-the-scenes stories

The song should feel alive, not forgotten after 48 hours.

Your cover art, captions, videos, and posts must feel connected.

Coordinating Visuals, Artwork, and Messaging
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Section 5 — Understanding Digital Distribution & DSP
Marketing

Many artists believe once their song is on streaming platforms, the work is done.

In reality, that is where a different type of marketing begins.

Digital Streaming Platforms (DSPs) are not just places where your music lives. They are

 that respond to activity, data, and behaviour.systems

If you understand how they work, they can start working for you.

Lesson 1 — How Streaming Platforms Actually Work

Platforms like , , and  use algorithms.Spotify Apple Music YouTube Music

These algorithms watch:
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How many people play your song

How many people save it

How many people skip it

How often it is shared

How quickly activity happens after release

They promote songs that show signs of life.

This means your marketing outside the platform directly affects how the platform treats

your song.

Optimising Your Artist Profiles on DSPs
Most artists upload music but ignore their pro�les.

Your pro�le must be complete:
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Professional artist photo

Clear bio

Links to social media

Updated releases

Playlists featuring your music

When someone clicks your name after hearing your song, your pro�le must look serious

and trustworthy.

Using Spotify for Artists and Analytics
 shows you powerful data:Spotify for Artists

Where listeners are located (cities and countries)

Age groups listening

Which songs are performing best

Which playlists added your song

This data tells you .where to focus your marketing
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If most listeners are in Johannesburg, target content and ads there. If a playlist is driving

streams, thank and connect with that curator.

Getting Onto Playlists (Editorial and User Playlists)
There are two types of playlist

 — created by the platform’s team

 — created by ordinary people, DJs, bloggers, and curators

Editorial playlists

User playlists

Both matter.

To improve your chances:

Pitch your song early through Spotify for Artists

Search for playlists in your genre

Politely contact curators on social media or email

Build relationships, not demands

Playlists introduce your music to strangers faster than anything else.

How the Algorithm Helps Artists Who Market Properly
When your song receives tra�c from:

Instagram

TikTok

WhatsApp

YouTube

And people go to stream it, the DSP notices.

The algorithm may then:
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Suggest your song to similar listeners

Add it to radio features

Recommend it after other songs

This is free promotion triggered by your marketing efforts.

YouTube Music and Search Power
Unlike other platforms,  is connected to  search.YouTube Music YouTube

This means:

Titles

Descriptions

Keywords

Help people �nd your music months and years later.

Your song becomes searchable content, not just a stream.

Turning Data into Marketing Decisions
Do not ignore your numbers.

Your data tells you:

Who likes your music

Where they are

What they enjoy most

This helps you create smarter content, smarter ads, and smarter releases in the future.
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Section 6 — WhatsApp, Communities, and Direct Fan
Marketing

Here is a truth many artists overlook:

In South Africa,  is more powerful than Instagram for music marketing.WhatsApp

Why?

Because WhatsApp is personal. It is where friends, family, classmates, church members,

and colleagues talk every day. When your music appears there, it doesn’t feel like an advert.

It feels like a recommendation from someone they know.
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This is called  — and it is one of the most effective tools for

independent artists.

direct fan marketing

Why WhatsApp Is a Powerful Marketing Tool in South Africa

Almost everyone with a smartphone uses WhatsApp daily.

People check:

Status updates

Messages

Groups

Broadcasts

When your song appears in a WhatsApp status, it gets more attention than a random

Instagram post because it sits among personal updates from people they trust.

This is powerful visibility.
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Building Your Own Fan Database
Do not depend only on followers you don’t control.

Start collecting:

Phone numbers from friends

Numbers from people who like your music

Contacts from live shows

Supporters from church, campus, workplace, community

Save them as a list. This is your .fan database

You can reach these people anytime without �ghting algorithms.

Turning Friends and Family into Your First Marketing Team
Many artists ignore the people closest to them.

Your �rst supporters are:

Friends

Family

Colleagues

Classmates

Ask them to:

Post your song on their status

Share your links

Talk about your release

When 30 people post your song on WhatsApp status, hundreds of others see it repeatedly.

That repetition creates curiosity.
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Using WhatsApp Status and Broadcast Lists E�ectively
Your WhatsApp status should not only show personal life. It should include:

Studio sessions

Song snippets

Release countdowns

Streaming links

Reactions to your music

Broadcast lists allow you to send messages to many contacts privately without creating a

group. This feels personal, not like spam.

Community Marketing vs Social Media Marketing
Social media is public marketing.

WhatsApp is community marketing.

Community marketing feels:

Personal

Trustworthy

Direct

People are more likely to click a link from someone they know than from a random post on

.Instagram

This is why WhatsApp often drives more streams than Instagram for local artists.

https://audiovarsity.co.za/


Guide to Music Marketing in South Africa

29

www.audiovarsity.co.za

Collecting Fans at Live Shows and Events

Whenever you perform:

Ask people to follow you

Ask for their numbers

Encourage them to join your contact list

Do not let people enjoy your performance and disappear forever. Convert live listeners into

long-term supporters.

Keeping Your Community Engaged (Not Only When You Release Music)
Do not only contact people when you need streams.

Share:
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Progress updates

Behind-the-scenes content

Appreciation messages

Personal wins

This keeps the relationship alive so that when you release music, they are happy to support

you.

Section 7 — Music Videos, Visuals, and YouTube Strategy

We live in a visual world.

Many people will  your music before they ever  it.see hear

That is why visuals are no longer optional for musicians. They are a core part of marketing.

A strong visual can make someone stop scrolling. And once they stop, you have a chance

to make them listen.

This is where  becomes one of your most powerful tools.YouTube
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Why Visuals Matter More Than Ever

On social media, attention is captured by the eyes �rst.

A good visual:

Makes people curious

Makes your music look professional

Increases perceived value

Encourages sharing

Even a simple performance video, if shot well, can do more for your song than a poster.

Types of Videos You Can Create Without a Big Budget
You do not need expensive cameras.
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You can shoot with a smartphone and still create powerful visuals:

Performance videos on a rooftop or street

Studio session footage

Walking and lip-syncing to your song

Storytelling clips

Behind-the-scenes recording moments

Creativity is more important than budget.

Optimising Your YouTube Channel Properly
Your  channel is like your TV station.YouTube

It must have:

A clear artist photo

A professional banner

A good channel description

Organised videos and playlists

When someone visits your page, it must feel like a serious music brand, not a random

collection of clips.

YouTube Titles, Thumbnails, and Descriptions
These three things determine whether people click your video.

 must be clear and searchable.

 must be bright, bold, and emotional.

 must include keywords and links to your music.

Titles

Thumbnails

Descriptions

This helps your video appear in search results and recommendations.

https://audiovarsity.co.za/


Guide to Music Marketing in South Africa

33

www.audiovarsity.co.za

Using YouTube Shorts for Music Promotion
 Shorts work like TikTok and Reels.YouTube

Post:

15–30 second performance clips

Dance moments

Catchy parts of your song

Visual storytelling moments

Shorts reach people who are not subscribed to you and introduce you to new audiences

daily.

Turning Every Video Into Marketing Content
One music video can produce:

Multiple Shorts

Instagram Reels

TikTok videos

WhatsApp status clips

Behind-the-scenes posts

Do not shoot a video for one upload. Shoot a video for .20 pieces of content

Consistency Builds a Visual Identity
When people see your videos repeatedly with a similar style, lighting, and mood, they start

recognising you instantly.

This builds your visual brand and makes your music more memorable.
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Section 8 — Working with Influencers, DJs, and Tastemakers

At some point, your marketing must move beyond  posting your own music.you

The real acceleration happens when  start playing, sharing, and talking about

your song.

other people

These people are called  — individuals who in�uence what others listen to.tastemakers

In South Africa, tastemakers are everywhere: clubs, campuses, radio stations, TikTok, and

street culture.

Who the Real Tastemakers Are in South Africa
Tastemakers are not always celebrities.

They include:
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Club DJs

Campus DJs

Radio presenters

TikTok dancers

Music bloggers

Event MCs

Party hosts

These people control what crowds hear before the crowd even knows the song exists.

Approaching DJs Professionally (Not Desperately)
Do not send a DJ a random link with “Please play my song.”

Instead, send:

A greeting

A short introduction about yourself

A brief description of the song and genre

A clean download link (not only streaming)

Appreciation for their work

Professional communication increases your chances of being taken seriously.

Influencer Marketing for Songs
In�uencers on  and  can introduce your song to thousands of people

quickly.

TikTok Instagram

You do not always need to pay big money.

Sometimes you can:

Offer early access to the song

Ask them to create a dance or skit

Collaborate creatively

https://audiovarsity.co.za/


Guide to Music Marketing in South Africa

36

www.audiovarsity.co.za

Their audience trusts their content. When your song appears there, it spreads faster.

Campus DJs, Local Clubs, and Street Promotion
Some of the biggest songs in South Africa grew from:

Campus parties

Local taverns

Street car washes

Neighbourhood events

If DJs start playing your song in these spaces, people begin to Shazam it, ask about it, and

search for it online.

This is organic marketing in real life.

Building Relationships, Not Begging for Favours
Do not contact people only when you release music.

Follow them. Support their work. Engage with their content.

When a relationship exists, they are more willing to support you without you asking

repeatedly.

Music marketing is also relationship marketing.

Radio and Interview Opportunities
Radio still plays a role in discovery, especially community and campus stations.

Approach presenters with:

A short artist bio

Your song

A request for an interview or feature
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An interview allows listeners to connect with you as a person, not just a song.

Turning Tastemaker Support into Online Momentum
When a DJ plays your song or an in�uencer posts it:

Record the moment

Repost it

Thank them publicly

Share the clip on your pages

This shows others that your song is active and supported, which attracts even more

attention.

Section 9 — Radio, Blogs, and Online Publications
While social media creates noise, .media platforms create credibility

When your name appears on radio, blogs, or online publications, people start to see you as

a  artist, not just someone posting links online.serious

This is where perception changes. And in music marketing, perception is powerful.

How Radio Still Plays a Role in South African Music Marketing
Radio is still trusted.

Especially:

Community radio stations

Campus radio

Online radio shows

Listeners believe music played on radio has been “approved.” That trust transfers to you as

an artist.
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A single radio play can introduce your song to hundreds or thousands of new ears at once.

Preparing a Proper Radio Submission Pack
Do not send radio presenters a WhatsApp voice note and a link.

Prepare a simple, professional pack:

Artist name

Short bio (one paragraph)

Song title and genre

Downloadable MP3

Cover art

Contact details

This makes it easy for presenters to take you seriously and play your music.

Online Blogs and Music Websites That Support Local Artists
Many South African music blogs and websites are constantly looking for new content.

They post:

Song reviews

Artist features

Interviews

New release announcements

When your song appears on these sites, it improves your online presence. People searching

your name will �nd articles, not just social media pages.

Writing a Simple but Professional Artist Bio
Your bio is used everywhere:
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Radio submissions

Blog features

Press releases

DSP pro�les

A good bio explains:

Who you are

Where you are from

Your style of music

Your journey

This helps media platforms talk about you correctly.

Writing a Basic Press Release for Your Song
A press release is a short explanation of:

What the song is about

Why you created it

What listeners can expect

Release date

This gives bloggers and presenters information they can reuse when speaking about your

music.

Email Etiquette When Contacting Media
Your email must be:

Short

Respectful

Clear

Introduce yourself, attach your media pack, and politely request consideration. Avoid long

stories and desperate messages.
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Professional emails get professional responses.

Turning Media Features into Marketing Content
When a blog posts about you or a radio station plays your song:

Screenshot it

Share it on your social media

Add it to your WhatsApp status

Save it for your press portfolio

This builds your credibility over time.

Section 10 — Live Performances as a Marketing Tool
Many artists think gigs are only for money.

But in music marketing, 

.

live performances are one of the strongest promotional tools you

have

Why?

Because people who see you perform live form a real emotional connection. They don’t just

hear your music — they  you.experience

And experiences turn strangers into fans.
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Why Gigs Market Your Music Better Than Ads

You can run ads for weeks and still not get the same impact as one powerful live

performance.

At a gig:

People see your energy

They feel your personality

They remember your presence

After the show, they are more likely to search your name, follow you, and stream your

music because they met you in real life.
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Turning Every Performance Into Content
Never perform without someone recording videos.

From one show, you can create:

Instagram Reels

TikTok clips

YouTube Shorts

WhatsApp status updates

Future promo videos

A single live performance can give you content for weeks.

Collecting Fans During Live Shows

Do not �nish a performance and disappear.

After your set:
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Speak to people

Ask them to follow you

Encourage them to join your contact list

Take pictures and videos with them

Convert the crowd into a community you can reach later.

Networking at Events and Festivals
Other artists, DJs, event organisers, and promoters attend these events.

Introduce yourself. Share contacts. Build relationships.

Many future opportunities come from simple conversations after performances.

Selling Your Brand While Performing
Your out�t, con�dence, speech, and interaction with the crowd all contribute to your brand.

People must remember not only your song but .you as a person

This strengthens your overall artist identity.

Encouraging the Crowd to Share Your Music
During or after your performance:

Tell people where to �nd your music

Ask them to tag you in their videos

Encourage them to post clips

When audience members post your performance, their followers discover you too.

Small Gigs Matter More Than You Think
Do not ignore:
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Campus events

Community shows

Church events

Local parties

These spaces often create your most loyal supporters because the environment is

personal and close.

Section 11 — Paid Ads for Musicians (Facebook, Instagram,
YouTube Ads)

Organic marketing is powerful. But at some point, you may want to .speed things up

This is where paid ads come in.

Not to replace your marketing — but to  what is already working.amplify

Used correctly, small budgets can introduce your music to thousands of the  people in

South Africa.

right
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When to Start Using Paid Ads
Do not run ads if:

Your branding is unclear

Your social pages look empty

You have no content

Ads work best when your foundation is ready.

Run ads when:

You have good visuals

You have short performance clips

You are preparing for or supporting a release

Ads amplify preparation, not chaos.

Small Budgets That Actually Work (R500–R2000 Strategy)
You do not need large amounts of money.

A smart plan:

R500–R1000 for a teaser video before release

R1000–R2000 during release week pushing a strong clip

This is enough to create awareness and drive tra�c to your music.

Promoting a Song vs Promoting Your Profile
Many artists make the mistake of promoting only a streaming link.

Better strategy:
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Promote a video clip of you performing the song

Promote your pro�le where people can see more content

People connect with people �rst, then music.

Targeting the Right Audience in South Africa
Platforms like , , and  allow you to choose:Facebook Instagram YouTube

Location (cities like Johannesburg, Pretoria, Durban, Cape Town)

Age groups

Interests (music genres, DJs, artists)

This ensures your ad is seen by people likely to enjoy your style of music.

Video Ads Perform Better Than Posters
Never run ads with only cover art.

Use:

Performance videos

Studio clips

Visual storytelling moments

Movement captures attention far better than static images.

Understanding Basic Ad Results
You do not need to be an expert.

Look at:

Views

Engagement (likes, comments, shares)

Pro�le visits

These show you if people are interested. If they are engaging, your ad is working.
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Common Ad Mistakes Artists Waste Money On
Avoid:

Boosting random posts without strategy

Targeting “everyone”

Running ads without clear videos

Stopping ads too early

Patience and clarity make ads effective.

Section 12 — Measuring Results & Growing Long-Term
Marketing without measurement is guessing.

If you don’t look at your numbers, you will keep repeating the same actions without

knowing what is actually working.

This section teaches you how to  and use them to grow smarter with

every release.

read your results
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Understanding Insights and Analytics

Every platform gives you data:

Spotify for Artists

 InsightsInstagram

 AnalyticsTikTok

YouTube Studio

These tools show you what people are responding to. They remove emotion and replace it

with facts.

What Numbers Actually Matter
Do not focus only on likes.

Pay attention to:
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Streams

Saves

Shares

Comments

Pro�le visits

Watch time on videos

These actions show real interest, not just casual scrolling.

Identifying What Content Works Best
Look at your posts and ask:

Which videos got the most views?

Which posts got the most comments?

Which clips made people visit your pro�le?

This tells you what your audience enjoys. Do more of that.

Understanding Where Your Listeners Are
From  and , you can see:Spotify for Artists YouTube Studio

Cities

Countries

Age groups

If most listeners are in Durban, focus some marketing there. If students are responding

more, tailor content for them.

Let data guide your targeting.

Building Momentum from One Release to the Next
Do not treat every release like a fresh start.

Use what you learned from the previous one:
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What worked

What didn’t

Which content performed best

Which platform brought the most tra�c

Each release should be smarter than the last.

Turning Listeners into Loyal Fans
Look at who repeatedly engages with you.

These are your core supporters.

Reply to them. Appreciate them. Keep them close. They will support every release you

make.

Creating a Long-Term Music Marketing Plan
Instead of random posting, create a simple plan:

Weekly content schedule

Monthly growth goals

Release timelines

Community engagement routine

Consistency over months is what builds a career, not one viral moment.

Section 13 — Common Music Marketing Mistakes South
African Artists Make
By now, you know what to do.

This section is about what  to do.not

Because many talented artists in South Africa are not failing because of bad music — they

are failing because of avoidable marketing mistakes.
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If you can avoid these, you are already ahead of most artists.

Posting Only When You Release Music
This is the most common mistake.

Artists disappear for months, then suddenly post:

“New single out now.”

People don’t feel connected. They don’t feel interested. They scroll past.

Marketing is about staying visible even when nothing is being released.

Buying Fake Followers and Streams
Buying followers, likes, or streams may look impressive for a moment, but it destroys your

growth.

Platforms like  and  detect fake activity.Instagram Spotify

This leads to:

Low engagement

Algorithm penalties

Real people not seeing your content

Fake numbers cannot create real fans.

Inconsistency and Disappearing Online
Posting for one week and disappearing for three weeks confuses the algorithm and your

audience.

Consistency builds familiarity. Inconsistency resets your progress every time.
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Poor Quality Visuals and Sound
Dark videos. Shaky recordings. Distorted audio.

People judge quality before they judge talent.

Even with a smartphone, you can:

Use good lighting

Record clear audio

Keep visuals steady

Effort shows professionalism.

Copying Trends Without Personality
Trends help discovery, but copying them without your own identity makes you forgettable.

Always add your personality, humour, style, or story to trends.

Expecting Instant Results
Many artists give up after two weeks because they did not go viral.

Music marketing is slow and consistent.

Growth comes from months of visibility, not days.

Focusing Only on Streams and Ignoring Fans
Streams matter, but relationships matter more.

Ignoring comments, messages, and supporters removes the human connection that turns

listeners into loyal fans.
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Section 14 — Creating Your Personal Music Marketing Plan

You’ve learned the principles.

Now it’s time to turn knowledge into a  you can use for every release.repeatable plan

Because the artists who grow are not the most talented.

They are the most .consistent and organised

This section gives you a simple structure you can follow again and again.

Your Step-by-Step Music Marketing Plan
For every song release, follow this structure:
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6 weeks before

Start posting studio content

Show your personality regularly

Prepare visuals

3 weeks before

Reveal title and artwork

Post snippets and rehearsal clips

1 week before

Push pre-saves

Increase video content

Remind your audience daily

Release week

Multiple posts

Live videos

Fan engagement

WhatsApp status updates

2–4 weeks after

Continue posting clips

Share reactions

Promote performances of the song

This becomes your standard routine.

Your Weekly Marketing Checklist (Simple Routine)
Every week, even when you are not releasing music:
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Post 3–5 times on Instagram

Post 2–3 short videos on  and  ShortsTikTok YouTube

Update your  statusWhatsApp

Engage with comments and messages

Analyse your insights

This keeps you visible at all times.

A Simple Monthly Content Plan Example
Each month, plan content around:

Studio sessions

Performance clips

Personal moments

Music discussions

Snippets of current or upcoming songs

Planning removes the stress of wondering what to post.

Your Release Checklist
Before releasing any song, con�rm:

Cover art is ready

Short video clips are ready

Artist pro�les are updated

Pre-save link is working

WhatsApp contact list is prepared

DJs and in�uencers have received the song

This prevents last-minute panic.

Turning This Knowledge into Immediate Action
Do not wait for your next release.
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Start now:

Clean up your pro�les

Post consistently this week

Record performance clips

Build your contact list

Marketing is a habit, not an event.

Repeating the System for Every Song
The beauty of a plan is that you don’t start from zero every time.

You improve the same system with each release:

Better videos

Better targeting

Better engagement

Growth becomes predictable.

https://audiovarsity.co.za/


Guide to Music
Marketing in South

Africa

"Guide to Music Marketing in South Africa" reveals the key

strategies for artists to elevate their music careers in a

competitive landscape. This comprehensive resource

distinguishes between promotion, branding, and marketing,

emphasizing the importance of consistency and targeted

engagement across platforms. With actionable insights and

real-world examples, it empowers South African musicians to

connect authentically with their audiences and build lasting

brands.


